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Jor the questions
1. o= fim ersRenes g o - 1x8=8
Answer the following questions :
(@) <1 oS Rerm v T i

Write the name of an Indian advertlsmg
agency.

(b) =@ Rerry a6 R frn

Write one feature of a good adver-
tisement.

(c) DAGMAR-¥ >fts a1
Write the full form of DAGMAR.
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(2)

(@ R w EetR RRw SEPRRE R
T R |

Switching TV programmes using a
remote is called

(e) T REPFT o T TS SRR F |

Give one example of an effective rural
advertising media.

(i ASCI-3 7=t forar1
Write the full form of ASCI.

(9) mWWmmwﬂ@m

In which Jear was the Consumer
Protection Act enacted?

(h) IPR-T F=ofta forar |
" Write the full form of IPR. .

Write short notes on (any four)

(a) ﬁmmﬁ’lw SRR
Limitations of advertisement
(b) RS SR T

' Massmedia in advertisement

() Rerme iwer HoER i
Ethical aspects in advertlsement :

4x4=16

( Continued )

(3)

(d) Rerm afRHH

(e)

1)

3. (@)

(b)

4. (a)

®)

Advertising copy

Reorm siRResa
Advertising planning

Reome oo g o
Media selection in advertisement

Rarm (7 Tz RRa oy Rerm-
Remes Ry v 3911 4+10=14
What is advertisement? Explain different
types of advertisement with examples.

W/Or

Reneis R Rita v %ﬂqs:s I3, S
11 ' 14
How does advertisement provide beneﬁts

to different parties? Discuss.

T SRS I, WA 4 | 14
Explain different factors that influence

advertising planning and.development of
advertising progamme

w1 /Or

TR o 9 ﬁwm #PR TN AT
CHTS WX w&w« T o
SRA-F[AL \ 4+10=14
What is' market segmentatlon? Discuss

the importance of market segmentation
in adverusmg medla selection.
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(4)

5. (a) RfEPR ReH srerR ST 311 | Reree
oHR &¥g & R 8+6=14
Discuss different types of copy. What

are the significance of language in
advertisement?:

G /Or

(b) Rarm 1 Fra B w2 @ o@ Rery
R/ A IFEpE B R s =0
4+10=14
What do you mean by advertising
message? What are the main

characteristics of a good advertising
message? Discuss.

6. (a) RerE e 2 RErm SRR edEm
. CEOI SISRGRI CGRPAR 41 ¥ 4+10=14
What is advertising agency? Explain
various services provided by advertising
agencies to their clients.

3T /Or

() RErm ot wF weer oo & 71 ?
Rerm wRed vRHv oo ITeERw [ 7
Re Reaen 3R amwea 2 4+10=14
What is the relation between advertising
agency and client? What factors are to

be considered by a -marketer before
_selecting advertising agency?
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