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1. wore fRaraee Fotnp® Teg fm . 1x8=8
Answer the following as directed. : :
" (a) Wa@?ﬂ@m%ﬂm CRNGI
ifte SRS wmr?

Which country has .the maximum
presence of GDP attribute to' service
sector?

®) WCWWW%WW"
‘ : ( =/ )

Is employee dress is an element of
-physical evidence? - .
( Write Yes/No )
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(c) IS A TR @B Bome o o
Write one element of people.
(d) SSTavw14amﬁnﬁ#m|
: Write the full form of SST
(e) OF GRR I RfSH AFI [/ 4T T @l
IREF___ QAN
(AR 3R @ TFw)

Charging customers different prices for
same service is called

( Fill in the blank )
() IR T Bl ORI ?
( =/ fa )
1s computer software a service?
( Write Yes/No )
() BﬁlGﬂ“ﬂﬁﬁfﬁC¢Wﬂ£ﬁﬁ€ﬂmﬁiﬁﬁﬁqﬁmﬂ

Give any one example of TATA service
product

(h) 2T IPIER B G IR SR TR
QA fRkfE?

“Every business is a service business.”
Who wrote it?

2. ws figr Rewrm R @t siRiR eors 5 Gl
fora 4x4=16

Write short notes on any four of the following :
(@) CWl TR fages BommRere

Components of service marketing
triangle

( Continued )

(b)
(o
(@

(e)

3. (a)

(b)

4. (a)

(3)

R crENeI WREPTR

Features of financial service sector

caR Resd
Distribution of service

Gl SRAES]
Service provider

CRAR JARFT @ A A
Service consumer perception

Gl o e

Service and technology

CRl IWRIT e e ﬁmm ST
1 14

Discuss about the recent trend of service
marketing.

{1/ Or

Gl TERI fagw 7 o fageR were wive

o Ri¥w oy TwRITR Rea I F41)
4+10=14

What is service marketing triangle?

Explain different types of marketing

involved in service triangle.

Ry o’ Fea B W AR R @w-

| GTRAR SererE R 1% 2 e 370

4+10=14

What do you mean by customer service?
What are the importances of
understanding customer service?
Discuss.
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'\WW/Or v
(b) Wﬂwiﬁmﬁqmv marww
TER AR ST A FW - 7L 4+10=14

What do you understarid by market
segmentation? Explain the s1gmﬁcance
of market segmentatlon m servxce

marketing. SRS
5. () TR fma R mwﬁw{ﬁh
SR I L o 4+10=14

What is marketmg mlx? Explain
d1fferent elements of semce marketmg

WW/ Or

(b) ORI TR oAl S oo I R R
. AR W c%mm TR AT
WWI ' ' 4+10=14
What are, .branding and’ packagmg of

service? Discuss the importance of
. branding -and. packaging of service.

6. ,(a;) REY CrEeR RS TE T RS, ‘oRE T
U SR R g e 1 14
" Discuss the role of people, process and

h phys1cal evidence 'in promotmg ﬁnanmal
service sector.

9]/ Or
(b)wwﬁﬁmwwﬁmmm{m :
ot Reew b 0% Ba Al w1 7+7=14

Give a clear.picture about the recent
- trend.... of hosp1ta11ty and  education
. . services in India. . .
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