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1. (a) ffRe Refemz v @ fw @ e 1x3=3

State whether the following statements

are True or False :

() Retem TeeArR |
Marketing is producer-oriented.

(i) S TepTE (R ARFY G Prare aferms
o < |
Information search is the first stage

of consumer buying decision
Process.

(i) S R (2R A G |

Personal selling is a two-way
communication.
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(2) (3)

(b) oF© Tl QIASREN [ F41 1x3=3 (d) S A0
Fill in the blanks of the following : Online marketing
() TR mach ez, o< (e) T fame
U EUE Product mix
The product. mix is three-
dimensional-breadth, , and 3. (@) ReiFa e f o wféd <jfRde 2R Sewe
consistency. U GFg SEd F40 2+(4+4)=10
({) T SRES T AT T oS TH oy Define marketing and state its objectives
e o <@ & T and importance in today’s world.
e . i ey / Or
S—g a very high price for a new
p:-—:uct initially is knownas . (b) IR Rewm &2 I9R Ko fSfemz T
(i) AT BT T S ZAE S el 90 1 Gfeferr RAR i & Toge
RS STHIR 2/ %4F A | fofe 292 2+(4+4)=10
it identifies the product and What is market segmentation? Discuss
distinguishes it from  other the bases for market segmentation.
competing products. What will be the suitable base for the
marketing of television?

2. oo frgr R e bR o5 G forsi 4x3=12 4. (z) o WA R7 AR W PEER o
Write short notes on any three of the <RI 41 3+7=10
following : What is consumer behavior? Explain the
(@) Rerma sifRcee process of consumer buying decision.

) p %<1 / Or
Marketing environment
(b) R fre (b) €b1 AfSBFE o AT FPETS AR COICERT
e fifen wremAl W e e 36 9 |
Marketing mix .
5+5=10
(c) T Refea Describe the various internal and
Social marketing external forces that influence the pricing

strategy of a firm.
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5. (@) PR FFiea & @2 o0/ fRd SAmEeTR
fagcy eeD 940 1 3+7=10
What do you mean by promotion?
Discuss the components of promotion
mix.
5241/ Or

(b) ReteH sicayea= it fuan | Repem siceems Iz

CFPEPIYE. ST 3541 | : 3+7=10

Define marketing research. Enumerate
the techniques used in marketing
research.

6. (a) %R &Iwe I & 2 AT KwwEd
(Preeifo) fRfSs /e Rem @@ @Eee
et = G2 fREcy 39 41 4+8=12
What is meant by product life cycle?
Describe how marketing strategies

change during the different stages of the
product life cycle (PLC).

241 /Or

(b) e/ o= 7 Rovm GoeR M=fie der
TR IR R Seamwa1 F911 4+8=12
What is channel of distribution? Discuss

the factors influencing the choice of
channels of distribution.
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