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1. W5 & 9% foar . S 1x8=8
Write True or False :
(a) Rewrm 29 @bt /71

Advertisement is a message.

(b) Rerm 2o b v e |

Advertisement is a_  two-way
communication.
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(2)

REre S 2A5R[T Toe @A NH TR (d)

(c)
There is no difference between
advertisement and publicity. (e)
(d) Rer oS AfFs w1
Advertisement educates consumers. 3. (@)
. (a
(o) ICRITS (R AR I WHRSE T
Renema 4w |
Newspaper is the most effective med1a of
advertisement in rural areas. _
(N Rerm St 25 R IR 9B 90
Rt 1 ‘ )
Ad--rtising agency is a separate
department of advertising management.
(g Rerm a3 Riam
Advertisement is an investment.
(h) IEF RN T R oS GF 799 R | - 4 ()
There is a relation between market
research and advertisement.
2. 55 Gr o (R e wifdln) - 4x4=16
Write short notes on (any foun :
(@) Rerm e
Adpvertising management
(b) Rerig (s T (b)
Electronic media of advertisement -
(¢ ReErme Too
Ethics in advertisement
22P/882 ( Continued ) 22P/882

(3)

Legal issues in advertising

Rer (aRErmR :

Characteristics of advertisement

Rerm weeaR @ @aftez e

HICHADA 11 | 14
Explain in detail the main
characteristics @ of advertising
management.

%31 /Or

AT o Rerrer RY@ Swemsn 4
F ORI RY ST SPRYFER B 7+7=14
Discuss about different types of

advertisement and the1r merits and
demerits.

Rerm Res Fm & @2 Reew

R crae R & Ren Reen sa =2
4+10=14

What do you mean by advertisement

planning? What issues are considered

in the process of advertisement

planning?

83T /Or
wR T B2 R WMo R[wg
Rervwe 7w 397 : 4+10=14

What is market segmentation? How
does market segmentation help in
advertisement?
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(4)

5. (a) RerewR 7R Rermz & &2 swamwn w1 14

What are the creative aspects of
advertisement? Discuss.

[T/ Or

!

(b) Reg 3= fr P & =10 ©w
PR 1T I e eiRe I ?
' 7+7=14
What do you mean by creative aspects
of advertisement? How do these aspects
influence consumer behawour?

\

6.(a)ﬁwwwiﬁmﬁ1m? CEY
SfeéiRes e R 78 3@ 2
4+10=14
What do you mean by advertising
agency? How do the agencies help the
marketers? '

%t /Or

(b) Rfen e Reem widwdrmz & &9 Rerm
ST P T AT TR B |
- 6+8=14
What are the different types of
advertising agencies? Write the
relationships  between  advertising
agency and client.
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