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State whéther the following statéements are
True or False :
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Services refer to soéia.l efforts which
generate the satisfaction of an
individual.
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(b)

(c)
(d)
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‘external env1rom"nent
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Service triangle includes
employees and. products.
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The marketlng envuonment is the

e

company,

Tangibility "is & distinctive ‘feature of
go: - is. :
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Market segments are measurable.
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 Quality of services varies with time and
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person whereas quality in case of goods
are standardlsed
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Perceptual mapping produces a picture
or map of a market
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SWOT stands for strengths weaknesses,
opportunities’ and threats.
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Write short notes on any four of the
following : :

(a)

(b)

(c)

(d)

crl Reem fags
Service marketing triangle
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Quality in services
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Customer expectation of services
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- Promotional mix

(e)
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The service concept
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Nature-based segmenta’aon of Tourism
Industry’
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Answer the following questions : .

3. (a)

(b)

4. (a)

()
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State the significance of '‘service
marketing. List various bases for
classifying services.
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-Describe the reasons for growth‘ of

service sector in India.
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Discuss the factors that influence
customer expectations of service.
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Define target market. Explain various
approaches towards target market.
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- (b)

6. (a)

(b)
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Explain the meaning of branding. What
are the roles of branding in service
marketing?
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Discuss the causes behind service
quality problems. *
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Discuss about the meaning and role of
branding in marketing of services.
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Give a brief note on marketing of
hospital service.
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