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1. (a) T% o957 forar . 1x4=4
Write True or False :
(i) Fcen AR Rerom |
All publicity is advertising.
(i) T RPIIT AF T AESIIT R |

Product differentiation and market
segmentation are same.

(i) G ORAEIRFIC R IR T=oiwe T |
Product packaging performs adver-
tising functions.
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(2)

| (iv)ﬁ:?t%wwwﬁwﬁmmn

Sales promotion and advertising are
not same.

(b) ﬁmww:‘ 1x4=4

2. oy

Fill in' the blanks :
fi) T SR AF I8 SR (2% I

gdrirket survey and market research

(i) mmﬂﬁ&wwwmmm_u

is the last step of the
communication process,

(iii) TRSIR! G A T I
Packaging facilitates-product —_—
(iv) I&_ AgoFc R ool
—_ K153
PURE IS 77 I¢q |

Market segmentation helps in

assessing the stren.
nesses of . gth and weak

4%x4=16

Write short notes on (any four) :

() RErm s

(b)

(c)

Advertising message
Rermg =reems

Benefits of advertisement
Renem wF o
Advertising and Publicity
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(3)

(d) ISR AfeSTe

(e)

]

(9

(b)

4. (a)

(b)

P23/1080

Market segmentation
ReReE=

Outdoor advertisement

Y ST
Media research

e
Buying motives

Ry ke fan 1 1 I RS R
IRRA R s 1 | 2+12=14

Define advertising. Explain in detail
about the functions of advertising in an

Jorganization.

eJr / OF
SRRHT Ruer oA W TooR vz
Al 347 | 14

Discuss the legal and ethical aspeéts of
advertisement in India.

Res 4w st R o2 e Rewrers
TGP G AIF RRPZ I F90 | 2+6+6=14
What do you mean by advertising
media? Explain the merits and demerits

of indoor advertising media.

%3 /Or

o1 T IFAFIR I e siRewam
Tage ozt A R omowerT w1 14

Explain the different steps involved in
development of advertising programme
for marketing of a product.
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5. (o)

(b)

6. (a)

(b)

(4)

Rerm 4Rt Fes & oqwr a@b om

2fSffe o ARBPTR e T 2+12=14

What is advertising copy? Discuss the
salient features of a good copy.

<7 /Or-

ﬁmmw(cmtﬁ){ﬁmﬁs{m? <51

FomHe RPNz a4 |
4+10=14
What is an advertising appeal? Explain

the principles of effective advertising
appeals.

RerR oRd PRI T3 SRS ool
e Rfen Sommore Ry e w211 14

Explain the different factors required to

. be considered at the time of selection of

an advertising agency.
S9_1 /Or

@ TS MRT M TR Cwe . Rewrm
SfSTER B o IR e %4 | 14

Discuss the role and functions of an

advertising agency to promote a fast-
moving consumer product.
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