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Jor the questions

1. (a) IR I RA A 1x4=4
Fill in the blanks :
(i) IR AR R . AR
The marketing environment is the
environment.

(i) GR 7% xR TP

The service product is bundle of

(if) Gl ITRFITS TS wF LSl (TR
Bom |

Strength and weaknesses are
factors in service marketing.
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(2)

ARSeICRn 27 |
segments are measurable.

(iv) &S

() o & Ry B 1x4=4

Write True or False :

() < o5 S RS SR MR

S (P oI5 e T e T |
Domiestic tourism involves residents
travelling to another country.

(i) AR TR A G 2 Tolr 27 RN
T{ QNI AT A FRI 21 T/ |
Customers’ perception is not the

main factor that determines the
customers’ evaluation.

(ii) CRI ITRITT IS Gy LR VIS
SIRICS AT CRLR S peiare (TR R |

Services are homogeneous whereas .

goods are heterogeneous in service
marketing,

(iv) SRR |
A o e IPTS!

AS L SRR & |
Psychographic segmentations refer

to the consumer groups in terms of

demographic similarities,

2. %?.Wﬁwammﬁewqm
Write short notes o any four of the following :
(@) IERI FERF

Marketing positioning

4x4=16

( Continued )

(b)

()

(@)

(e)

(b)

4. (a)

(3)

o MBI

Features of tourism

Cia® S99 T+
Quality in service

G IR fage
Service marketing tri'anglg

GRT ITRITN AT
Service marketing segmentation

A5G 9N Gl
Goods vs. Services

‘ORI IER'T e el | o ImR Ry
Rew TR I 40 | 3+11=14
Define ‘service marketing’. Explain the
different components of service marketing
triangle. o
31/ Or .

‘ot R P R w2 TR CRR
CIRFI T T 7+7=14
What do you mean by ‘service environ-

ment’? Explain the broad classification
of services.

‘AR AR’ e Rogme s
CRN SIRREFT AIS FN Comrprs Rec
I 90 3+11=14
What do you mean by ‘customers

expectation’? Explain the factors that
influence customers’ expectation of
services.
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(4)

21/ Or
(b) ‘T WIS T 1 o IERT A <
Rfen wfsyRarTR I=m 411 4+10=4

Define a ‘target market’. Explain the
various approaches towards target
market. .

5. (@) CWI TR INTS REr gieR Ru
A I | CRR R o 457 A6
&I NLFFR YA | 10+4=14

Discuss the role of advertising in
service marketing. Distinguish between
advertising and publicity of services.

AT/ Or
() ‘gre car FPrea BT e gee crR
TP FIRPTR S 541 1 2+12=14

What do you mean by ‘quality service’?
Discuss the causes behind service
quality problems.

6. (o) SRS TBRGT AR ISR TATH
Rsw 3 w111 14

Explain the marketing practices of
hospital services in India.

¥%q1/Or

(b) ‘o5 WIS K gy | oo o WS-
TR Riew awonma Rea e 241 |
2+12=14

Define ‘tourism marketing’. Discuss

about the wvarious es of tourism
segmentation. P
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